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Résumé en
anglais
The public and the art museum identity on the one hand, and context on the other
hand, seem to influence consumer behaviour in the museum field. It’s not about
changing the museum content, but about approaching its identity to the public’s
identity, in order to allow access to art. In the first part, we present the theoretical
and conceptual framework of the research. A second part will propose the
implementation of a qualitative methodological approach and the results
exploitation that will let us
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